
Firstly, NANA is not in anyone’s pocket.  

Secondly, newsagents have asked NANA to negotiate with Lottoland and other wagering product 

providers to deliver a benefit to them and Lottoland is not the only player in this space. 

NANA says that Lottoland’s approach to the industry in the past been ham-fisted.  At the end of the 

day, it is about income and income that newsagents and other lotteries outlets are already losing to 

online lotteries and wagering product sales, irrespective of who the product owner is. 

NANA has not finalised an agreement but is duty bound to consider any alternative that gives 

newsagents a fair share. 

NANA has written to the deputy Prime Minister about the proposed amendments to the Interactive 

Gambling legislation.   

If the identified issues concerning taxation, State government revenue, consumer education and 

income for newsagents and other lotteries outlets are resolved, why shouldn’t Newsagents get an 

additional income stream, which balances what they are losing to alternate wagering products and 

to Tatts Group Lotteries’ own online sales activities? 

From day one of the campaign funded and conducted by Tatts Group Lotteries against alternate 

lotteries, NANA has stressed that there will be enormous consequences for newsagents if Tatts 

Group Lotteries has no effective competition.   

Already, Tatts Group Lotteries has an almost monopoly position in every State and Territory except 

Western Australia.   

If this position is reinforced by a legislated ban on alternate wagering products, there will be nothing 

to prevent Tatts Group Lotteries building on their thrust into online sales.   

Already their online sales represent a significant proportion of the overall sales of lotteries products. 

Monopolies are not good for small businesses. Monopolies are not good for consumers. 

Tatts Group Lotteries do not object to online sales of lotteries products.  They do it all the time.  

They do it through their app and online.  They also have a substantial beneficial stake in the online 

lotteries sales company Jumbo Interactive.  This company is licensed by Tatts Group Lotteries and 

competes online against Newsagents and other lotteries outlets. 

Throughout the campaign orchestrated and funded by Tatts Group Lotteries, a campaign on which 

they have spent more than $5 MILLION, they portrayed the resistance they have created as being 

initiated and managed on a grass roots level by newsagents and other lotteries outlets.   

Make no mistake, the campaign was and is funded and orchestrated by Tatts Group Lotteries.  Some 

newsagent and lotteries associations have tied themselves to the campaign and appear to act as 

mouthpieces for Tatts Group Lotteries.   

One must ask the questions: “How do they afford their extensive media and public relations 

campaign when they could be technically insolvent? Who is picking up the tab for their media and 

PR agency and keeping them afloat?” 

NANA has been approached to represent the interests of significant blocks of newsagents outside of 

NSW and ACT. Why? Because newsagents are sick and tired of being used as cannon fodder by the 



likes of Tatts Group Lotteries and associations that act as their mouthpiece. NANA is working with 

those Newsagents to work out what will be best for them. 

There is a long way to go in this saga.  NANA has existed for more than 125 years and is here for the 

long haul. NANA is committed to continuing to work in the best interests of its members.  

Dismissing any genuine offer from any organisation to work with newsagents closes the gate and will 

potentially cost newsagents income. 

NANA will continue to negotiate with Lottoland and other organisations for the benefit of its 

members. 

If an agreement cannot be reached that is good for newsagents, then nothing will change. 

We will keep you updated as things develop. 


