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Introduction

Pioneering

Over the past 12 months the Isle of Man has continued to pioneer 

technological advancements while simultaneously focusing on 

delivering a restructured legal and taxation framework. When taken 

together, the Isle of Man has no doubt cemented its appeal as a location for 

business in 2016.

That said, in the 12 months to April the Isle of Man experienced the loss 

of 17 licensees while only issuing seven new permits. This imbalance only 

serves to underscore the unquestionable impact of the UK’s recent switch 

to a Point of Consumption tax and licensing regime.

Yet there are opportunities ahead, particularly in the shape of augmented 

and virtual reality, technologies which are being adopted by the industry 

following recent success in other sectors. The Isle of Man recognises 

many of its licensees are experimenting with AR and VR tech and is well-

positioned to be at the forefront of any future advancements.

Importantly, the Isle of Man’s egaming sector remains the biggest 

contributor to GDP, representing a 19.5% share of Manx-Sourced Income 

and growing by 22% on the year prior. Therefore, future investment, as well 

as subsequent development, is ensured.

This EGR Intel Isle of Man Report 2017 examines why the island remains 

attractive to egaming companies, despite the current sea of political and 

technological change.

By Tom Simpson | Report editor
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Mark Robson
Head of egaming 
Department 

of Economic 
Development

Mark Robson is head 

of egaming at the Isle 

of Man’s Department 

of Economic 

Development. With 

over a decade of 

experience working 

for and with some 

of the biggest and 

most recognisable 

companies in the 

industry, Mark has 

invaluable insight 

in supporting and 

developing the Island’s 

thriving egaming 

sector.

Featuring: Isle of Man Government 

Disruptive  
transformation 
Mark Robson, head of egaming, Isle 
of Man’s Department of Economic 
Development, discusses augmented and 
virtual reality, as well as blockchain

T he Isle of Man has always been at the forefront 

of innovation, and a first-mover in embracing 

new and exciting technologies. In this article, 

we take a look at various disruptive technologies 

which the Isle of Man has been nurturing: 

augmented and virtual reality; and blockchain, 

and discuss how they have and are changing the 

egaming landscape. 

Immersive technologies – augmented and virtual real-

ity (AR and VR)

The popularity of AR and VR has risen exponentially, 

and the technologies will continue on their growth 

trajectory. In fact, their revenue is forecast to hit 

$162bn by 2020, according to the International 

Data Corporation, and everyone from corporate 

giants to Wall Street will want to be involved. Many 

companies have been quick to recognise their 

potential. Microsoft, Facebook/Oculus VR, and 

Samsung Electronics are just a few of the key players 

in the sector. In addition, media companies such 

as NBCUniversal, Turner Sports, and 20th Century 

Fox have been experimenting with new formats and 

producing AR and VR titles.

There is no doubt that the immersive technologies 

continue to transform the online gambling industry. 

Games developers are looking to engage players 

with a captivating experience, and AR and VR have 

provided the perfect solution. Also, the technologies 

are an excellent way to capture a valuable 

demographic, millennials, who have always been 

early adopters of new technologies. While they have 

been reluctant to embrace traditional casino games, 

they find AR and VR very exciting, and have been 

following it closely. 

While egaming brands are competing to produce 

the best player experience with live online casino 

games, dealers and slots, the pressure is now on to 

create the most realistic VR casino environment. 

People want to feel they are inside a casino from 

the comfort of their home, using specially equipped 

headsets and gloves. 

In summary, the industry will need to keep up pace 

to tap into the excellent opportunities presented by 

AR and VR. The technologies will continue to grow 

in popularity as games evolve into a necessary mix of 

social, skill-based and betting game hybrids.

The Isle of Man is home to brands like 

Microgaming and Playfusion which have been 

experimenting with immersive technologies, 

and its intersection with egaming. For example, 

at this year’s ICE Totally Gaming Expo in 2016, 

Microgaming showcased its virtual reality roulette 

game which impressed all the attendees. Also, 

at the 2016 KPMG e-Gaming Summit on the Isle 

of Man, the Derivco team had VR headpieces for 

the audience to try out and immerse themselves 

in a poker game. We envision the Isle of Man will 

continue to be a centre of excellence and innovation 

for AR and VR development. 

Blockchain and intersection with egaming

There are various applications of blockchain in online 

gambling in addition to being integral to alternative 

payment methods. The technology improves the 

efficiency of transactions by expediting processes. 

Furthermore, the cost-saving implications of applying 

it on an industry-wide basis are considered substantial.

Most importantly, with each transaction or bet 

being visible for verification on the blockchain, it 

provides greater financial transparency. On fully 

transparent systems that exist on blockchain, every 

transaction is conducted on a person-to-person (P2P) 

basis and the operator is completely prevented from 

accessing money. This creates more trust between 

clients and the game operator.
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There are a few challenges which the industry 

should work together to overcome. For example, 

there are still cyber-security concerns that need to 

be addressed before the public will entrust their 

personal data to a blockchain solution. Also, there are 

high initial capital costs, and blockchain networks 

use substantial amounts of computer power. Despite 

these challenges, we think that the long-term benefits 

of the technology will win out. 

Why is the Isle of Man a preferred jurisdiction for 

blockchain businesses? It was the first jurisdiction 

to create a regulatory framework for the sector in 

2014. Another reason blockchain businesses are 

drawn to the Island is because of the infrastructure 

available to them. The Island’s public and private 

sectors have invested significantly to provide 

a telecoms infrastructure that delivers high 

performance with low latency, and offers supplier 

choice. We also have resilient power supplies and a 

strong data security infrastructure.

Therefore, the Island has a thriving blockchain 

sector, and businesses operate in a very collaborative 

environment. The government is working with the 

financial technology start-up Credits, headquartered 

on the Isle of Man, to explore whether blockchain 

could prevent the hacking of devices and networks 

linked to the Internet of Things.

Whether blockchain will revolutionise gambling 

platforms is still open to question, but it will continue 

to generate significant interest from the industry, and 

remain a topic of conversation. It will be interesting to 

see the continued intersection between egaming and 

blockchain, as other jurisdictions follow the Isle of 

Man’s lead to explore its benefits.

Conclusion

Technology adoption will remain a key focus for the 

industry as AR and VR casinos, blockchain, wearable 

technology, and other developments like iBeacons 

continue to disrupt and create a paradigm shift. 

This will, no doubt, create a set of opportunities 

and challenges which would need to be dealt with a 

concerted approach.

According to a research report from PwC, one of 

the main challenges facing the global industry is 

understanding and adapting to players’ changing 

needs and behaviours. It is, therefore, crucial for 

businesses and jurisdictions to stay ahead of the 

curve and offer unique and compelling propositions; 

else they are at the risk of falling behind competitors. 

Looking at the Isle of Man, our egaming sector 

is now the biggest GDP contributing sector on the 

Island, representing 16.7% of the economy and 

growing by 32% in just one year - £168m in real 

terms. Player protection and KYC is at the heart of 

our offering as well as strategy for future growth. 

We have successfully managed to keep crime out 

and support innovation, and we will continue to 

maintain this balance.  
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The popularity of AR and VR has risen 

exponentially, and the technologies will 

continue on their growth trajectory 
Mark Robson | Isle of Man Government 



We partner with some of the largest online businesses in the world. 

Our e-gaming customers rely on our investment in infrastructure to 

resiliently process transactions worth many billions of US dollars 

every month. Our communications infrastructure, hosting facilities, 

technical staff and focus on process ensure that your business can 

maximise return through uptime and throughput. Working closely 

with our client base we provide a service that is customised to meet 

your exact needs and business requirements.
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I S L E  O F  M A N  R E P O R T

9

Aaron Craine  
Egaming account 

manager 
Isle of Man Post 

Office 

Aaron Craine is 

egaming account 

manager at Isle of 

Man Post Office and 

has worked at the 

business since 2013. 

During this time Aaron 

has been responsible 

for managing 

and developing 

the businesses’ 

international egaming 

client base and 

assisting in the delivery 

of clients bespoke 

direct mail campaigns 

for the complete player 

lifecycle.

Featuring: Isle of Man Post Office 

Direct, targeted and 
to the point
Aaron Craine of the Isle of Man Post Office 
and its specialist egaming division Secure 
Direct Mail discusses Direct Mail (DM) in 
the modern age with EGR Intel

T he Isle of Man has become a leading 

jurisdiction in the egaming sector and was 

one of the world’s first jurisdictions to develop a 

bespoke licensing and regulatory regime specific 

to the requirements of a flourishing egaming 

industry. Since then, the Island has gone on to 

establish itself as one of the most secure and 

highly respected territories for egaming in the 

world and benefits from a robust and diverse 

economy, low tax rates and a well-established 

political structure. The Island’s egaming sector 

has grown rapidly over the years and so has an 

extensive cluster of support services ready to cater 

for its requirements.

The Isle of Man Post Office has been in 

operation for over 40 years now, and has cemented 

its reputation in the egaming sector among 

operators and affiliates worldwide over the past 

few years. Isle of Man Post Office enables the 

delivery of communications for a diverse range 

of clients around the world and over the years it 

has gone from providing traditional paper-based 

solutions to a wider selection, including mobile 

communications through its Secure Direct Mail 

brand, which is part of the largest mailing house 

on the Island. Indeed, the Post Office continues to 

play a vital role in supporting the continued growth 

of the island’s thriving egaming sector as well as 

the wider economy.

The Island has a strong credit rating of Aa1 

from Moody’s and its National Income Accounts, 

published by the Department of Economic 

Development revealed 2014/15 was the 32nd 

successive year of growth for the Island’s economy 

with total GDP reaching £4.51bn, a growth in 

GDP of 4.5%, or 5.0% in real terms (compared to 

4.5% in 2013/14). Egaming continues to be the 

largest economic sector on the Isle of Man, with 

a 19.5% share of Manx-Sourced Income, followed 

by insurance at 14.9%. None of this growth 

would have been possible without the continued 

development and enhancing of services to the 

Isle of Man’s egaming industry; the Post Office 

included.

Keeping up-to-date 

The world has changed to a great extent in terms of 

the way in which we send out our communications. 

Digital has, of course, grown to become ever more 

dominant over the last two decades, however, many 

of us still find it extremely gratifying to receive a 

letter or package in the post that has been sent in a 

personalised manner by way of DM. Direct Mail is 

an integral part of the overall marketing mix, 92% 

of all DM is opened, and 48% of people are driven 

online or engage in digital activity as a result of it. 

To add to this, 74% of people will always open and 

read a mailer and 50% claim to prefer it to email. 

DM is a tactile medium and research also shows 

18% of consumers are more likely to keep and look 

at it again particularly if it stands out in some way 

visually or creatively. In 2016, it was recorded that 

500 million more pieces of DM are being opened 

and read compared with 2013, equating to an 

additional £1.6bn being added to the channel’s 

ROI.

Many egaming companies use DM to great effect. 

Having identified the segment that they wish to 

target, and, for purposes which would commonly 

fall into one of three distinct areas retention, 

acquisition or reactivation, they then determine the 

data they wish to use, craft their communication 

message and produce the creative they wish to use 

before then distributing the items into the mail. 

For the purpose of acquisition, for example, they 

might offer to reward an initial £10 deposit with an 
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additional £10 to play, which can be remarkably 

effective. Likewise for retention, they may seek to 

gain player loyalty through rewarding them with 

VIP status once they have spent a certain amount 

on a game. Finally, with lapsed players that require 

reactivation, businesses could look to offer them 

an enticing incentive to win them back; this could 

for instance be a free bet to be used within a 

limited period.

Secure Direct Mail is a specialist 

communications division of the Isle of Man Post 

Office; it offers operators and affiliates a complete 

one-stop shop for DM with one point of contact, a 

dedicated account manager, throughout the entire 

campaign process. Whatever the objective, its team 

of experts will work closely with you to help you to 

devise and deliver bespoke, personalised marketing 

campaigns using a range of different print formats 

including scratch cards and one piece mailers 

aimed at the complete player lifecycle, including 

retention, reactivation and acquisition. This is 

all in addition to data cleansing and verification, 

mail merge, automated or manual envelopment. 

As a post office, it can then ensure that items are 

instantly dispatched into the UK and international 

mail streams, and assist with response handling 

and returns management using its sophisticated 

barcode technology. 

Utilising the latest tech 

While DM continues to be a successful 

promotional channel, there is a growing realisation 

that it needs to be integrated with mobile and 

online marketing channels in order to remain 

competitive for the long term. Secure Direct Mail’s 

digital scratch card and games product does just 

that, it brings the physical DM together with the 

latest mobile technology that can be facilitated 

through the use of QR codes and SMS text. The 

mobile site can be fully branded, in multiple 

languages, and requires no integration. During 

the entire process vital player data is captured and 

the method used meets with current data privacy 

requirements.

All of Secure Direct Mail’s services are also 

covered by internationally recognised standards 

ISO/IEC 27001 for data security and ISO/IEC9001 

for quality management. 

ISO27001 is concerned with information security 

management and is an important standard to 

clients because it guarantees to them that an 

organisation they are using has a systematic 

approach in place when managing their sensitive 

information assets that have been entrusted to 

them. 

ISO9001 is based on a number of quality 

management principles including a strong 

customer focus, the motivation and implication 

of top management, the process approach and 

continual improvement. It is an important 

standard to clients as it ensures that they receive 

consistent, good quality products and services from 

a business.

Secure Direct Mail is regularly audited and 

prides itself on maintaining these important ISO 

standards. Its team works hard all year round to 

ensure that it continually complies with strict 

industry standards and, of course, best practise. 

As a result, it can guarantee that businesses that 

choose to outsource their services can do so with 

absolute peace of mind. 
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The world has changed to a great extent 

in terms of the way in which we send out 

our communications 
Aaron Craine | Isle of Man Post Office 
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Micky Swindale 
Managing director
KPMG

Micky Swindale joined 

KPMG Isle of Man 

in 1997 and recently 

completed a two-year 

stint as managing 

director of KPMG 

Gibraltar. She was 

appointed president of 

the Isle of Man Chamber 

of Commerce in 2015 

and a director last year. 

Featuring: KPMG

Egaming and the Isle of 
Man: the art of adaptation
KPMG’s Russell Kelly and Micky Swindale 
review the developments of the past 12 
months and look forward to the year ahead

I t has become traditional to remark on each 

passing year as one of great change for the 

egaming industry – both in the Isle of Man and the 

wider world. For so long the pace of development, the 

growth of the market and the increasing competition 

among operators has been so intense that it has been 

difficult to contain a review of activity to just a couple 

of pages.

While 2016 has been no less hectic, it’s been very 

much a period of readjustment. Key turning points 

such as the removal of the UK’s Whitelist and the 

introduction of Point of Consumption (POC) Tax in 

late 2014 have now had time to play out more fully 

and for businesses in the sector to decide on an 

appropriate response.

To some degree, the licensing figures tell the story. 

By the April year-end in 2016, the Isle of Man saw 

the loss of 17 licensees with only seven new licences 

issued during the same time. The majority of those 

lost were smaller operators who were UK facing and 

struggled with the additional costs of POC, acquiring 

UK licensing or gaining the necessary investment for 

scale.

Larger operators and those who have diversified 

to global markets were less exposed to the changes 

from the UK and, now that the dust has settled, the 

downward trend has been reversed with seven new 

applications for licences being approved since April 

and no further losses.

Leading the way 

The Isle of Man’s excellent reputation as the 

premier jurisdiction for egaming precedes it and 

new licensees continue to be drawn by the proactive 

and supportive regulatory environment, robust 

telecoms infrastructure and established, experienced 

professional services. 

Such is the Island’s appeal, the egaming sector 

now accounts for some 20% of GDP and the Manx 

government is committed to supporting further 

business development. The launch of a £50m 

enterprise fund for new businesses, double duty relief 

tariffs and the relaxation of the Island’s work permit 

rules for certain IT and egaming-related skills are 

examples of the pragmatic and practical approach 

new operators can expect. 

Unsurprisingly, businesses are taking full 

advantage of these measures and egaming related 

employment has shown a very healthy growth of 

some 12.5% over the past year, an increase on the 

impressive 9.9% experienced during 2015.

This has been particularly encouraging given the 

consolidation that has been seen in some parts of 

the industry. The £5bn merger of Betfair and Paddy 

Power took place in March, with Ladbrokes and Gala 

Coral completing their £2.3bn deal in November. 

Meanwhile, William Hill has struggled to agree a deal 

with Amaya, owners of Isle of Man based PokerStars, 

and twice rejected bids by smaller rivals Rank Group 

and 888 Holdings, as it continues to try and de-risk 

its business by diversification and greater online 

exposure. 

A year to remember

Of course, 2016 hasn’t been all about adjusting to 

the past. The year has delivered its own political 

bombshells that have reverberated on a global scale 

across all economies – namely, the UK’s decision to 

leave the European Union and the election of Donald 

Trump as US president.

While the impact of the latter is still unknown, 

there has now been time for people to recover from 

the shockwaves of the Brexit vote and apply a more 

analytical mind-set to what it will actually mean.

This subject was the leading item of discussion at 

KPMG’s seventh Isle of Man Egaming Summit, held 

in September at the Villa Marina in Douglas, and the 

Russell Kelly 
Head of audit
KPMG

Russell Kelly joined 

KPMG Isle of Man 

in 1993 and has also 

worked for KPMG in 

London and Jersey. 

He is head of audit and 

leads the egaming 

group for KPMG Isle 

of Man and Gibraltar. 

His client experience 

encompasses 

financial services, 

telecommunications 

and egaming. 
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focus of a panel session featuring Steve Brennan from 

the Isle of Man Gambling Supervision Committee, 

Mark Robson from the Isle of Man Department for 

Economic Development, Ashley Sandyford-Sykes 

from newly-launched egaming company AdoptIt 

Publishing and Philip Vermeulen of the Isle of Man’s 

International Centre for Technology.

The good news and the general consensus was 

that, while it had been largely unexpected, Brexit was 

not a major factor for egaming on the Isle of Man.

As Steve Brennan commented: “Our analysis shows 

that Brexit won’t have a significant impact on our 

jurisdiction and for a number of reasons. The obvious 

one being that the Isle of Man is not part of the EU. 

We don’t enjoy any of the benefits of EU membership. 

The Island never had anything to offer in this regard, 

and, therefore, we’ve got nothing to lose. 

“The EU is unquestionably a big market: seven 

million of their citizens gamble online. But it isn’t 

the main market for the Isle of Man: we’ve taken 

a much broader, more globally-focused approach. 

A concerted outreach to and understanding of the 

Southeast Asian market has brought significant 

market diversification.”

Mark Robson argued that Brexit would reinforce 

the Isle of Man’s egaming proposition: “It certainly 

has strengthened our position, because there 

are jurisdictions where operators will be severely 

impacted by the effect of the Brexit vote. Those 

operators will start considering new territories. 

“Businesses accept that you have to have multiple 

licences these days, and we’re seeing businesses 

relocating elements of, for example, their Asian 

business to the Isle of Man. Also, as a direct result 

of the public and private sector partnership and 

investments we’ve made in the infrastructure here, 

we’re seeing a lot of operators now hosting their 

disaster recovery functionalities from the Isle of Man 

too.”

As a representative of a newly-formed business 

on the Island, Ashley Sandyford-Sykes was clear that 

proximity to the EU played little part in his decision 

to locate in the Isle of Man: “Why you come to the 

Isle of Man is not really to do with the EU at all. 

Fundamentally, what’s relevant to me is that we have a 

Tier One jurisdiction with a very agile infrastructure, 

and that allows a huge amount of opportunity. Now 

that’s important whether you’re in an EU or non-EU 

country, in fact anywhere in the world.”

Philip Vermeulen agreed, adding: “In Brexit I see a 

fantastic opportunity for the Isle of Man. Change is 

good, if you have the ability to move fast. I think it is a 

very exciting time.”

The ICT campus which Vermeulen is developing 

is a direct response to the need for additional ICT 

skills to support all eBusinesses on the Island and 

will offer degree courses in computer science, 

business management, cyber-security, and finance 

and accounting, as well as shorter tech courses. 

The college favours a collaborative approach where 

businesses will form partnerships with the college, 

helping to create and draw on a talent pool.

“For us in the Isle of Man we’d like to centralise 

that talent pool of human capital. So we don’t need a 

massive migration of people leaving the Isle of Man 

to obtain the right qualifications. We can develop the 

people that we have as well as attracting new people,” 

said Vermeulen.

Our future 

This focus on building capability for the future is 

key to the Isle of Man’s long-term strategy for growth 

and, looking ahead, there are clear opportunities for 

further investment.

These include the further development of Daily 

Fantasy Sports and eSports. Already Brazilian fantasy 

sports business Sporaga has moved its operations to 

the Isle of Man prior to planned new market launches 

in Russia, India and China. 

Other areas for growth include lottery resale 

services and non-licensable niche businesses who 

benefit from being aligned to a Tier One egaming 

jurisdiction. But, above all, it is the can-do attitude 

of the Island that is its greatest asset, as explained 

by Mark Robson: “We’re seeing a lot of very active 

entrepreneurs coming through. The very nature of 

the gambling industry is based on risk, and people 

recognise the expertise that the Isle of Man has 

built up in this sector and look to us for thought 

leadership.

“Entrepreneurs are looking for partnership to 

help grow their business, not just come here, set up 

business, and the government never deals with them 

– as you might get elsewhere. That’s certainly not the 

case here. We’re seeing the private sector responding 

very favourably towards that. Watch this space – we 

will continue to grow!” 
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In Brexit I see a fantastic opportunity for 

the Isle of Man. Change is good, if you 

have the ability to move fast. I think it is 

a very exciting time 
Philip Vermeulen | KPMG
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Phil Adcock  
Director 
Domicilium (IOM) 

Phil Adcock is the 

founder and chief 

technology officer of 

Domicilium Group, a 

leading data centre 

and network provider 

headquartered on the 

Isle of Man. He is a 

graduate of Lancaster 

University, UK, holding 

a Ph.D. in computer 

science. Phil is a 

chartered fellow of the 

British Computing 

Society and a member 

of the Internet Society 

and Association of 

Computing Machinery.

Featuring: Domicilium 

Fireplace chat 2016

Phil Adcock, director at Domicilium (IOM) 
Limited, discusses how successful 2016 
has been for the company

T hose few, those happy few, those band of 

nerds, who normally read our articles will be 

used to reading tech-centric features. It is therefore 

beholden on us to start this missive with an 

apology to our loyal readership. This year has been 

good to us, so before we realised what we were 

doing, we had penned a fitting eulogy to 2016. 

Many people are reeling, as this year we have 

lost many of our favourite celebrities or perhaps 

the political landscape changed in ways we did not 

anticipate. However, we at Domicilium will always 

look fondly back at this most peculiar of years. To 

our normal readership welcome to the first in a 

series of non-technical fireside chats.

As we sit down in our most comfiest of chairs, 

listening to the crackle and pop of the smouldering 

fireplace and enjoying a small measure of our 

finest tipple, we take a look back on what has laid 

the foundations to make 2016 a prosperous year for 

Domicilium and those who chose to partner with 

us on the Isle of Man.

Our past 

Domicilium was established in 1991 as one of the 

first internet service providers in Europe. Today 

we are far more than just an ISP and data centre; 

we consider ourselves an IP engineering business. 

Quite simply, we’re here to solve the hardware and 

software challenges you need to overcome, adding 

immense value to your bottom line. 

As a global business with facilities in Europe, 

Asia and the Americas, we are able to provide 

complex, high-value solutions for large multi-

national corporations worldwide. 

Our philosophy is simple: we believe that one 

solution can never fit everyone. For example, 

a start-up business will experience completely 

different cycles from a mature company. We reflect 

this by building platforms and solutions that can 

grow with our clients, enabling them to add or 

remove services at will to reflect their changing 

growth cycle.

Where we are now 

This year saw Domicilium turn 25 years old. In this 

time we have become one of the most experienced 

solution providers of high-volume trading 

platforms in the world with our clients transacting 

several billion US dollars every month through our 

infrastructure. 

Start-ups and well-established organisations 

alike choose us to provide the skills and technology 

for any platform that needs to support thousands of 

transactions per second. From sportsbooks in the 

egaming industry to payment processing platforms 

of large financial institutions, our networks and 

infrastructure are built to facilitate these demands. 

It is why we host more Isle of Man egaming licence 

holders than all of our competitors put together.

Our customers benefit from some of the most 

skilled and experienced experts available, backed 

by the highest levels of care and enterprise-class 

service level agreements.

However, it is not only technology and 

infrastructure we provide. With over 25 years of 

experience, we have built up a core group of third-

party vendors that we trust to provide anything 

from company formation to software development 

for our partners allowing us to provide you with 

complete end-to-end solutions.

Based in the Isle of Man, we’re every inch 

a worldwide organisation. With clients in 35 

jurisdictions, we have a presence in Asia, Latin 

Our philosophy is simple: we believe that 

one solution can never fit everyone. We 

reflect this by building platforms and 

solutions that can grow with our clients 
Phil Adcock | Domicilium 
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America, both coasts of the USA, Canada and 

many more locations. Most of our customers are 

multinational corporations requiring complex, 

high-value solutions, which could include linking 

Australia to the Isle of Man via fibre.

But above all, we are a partnership business. 

Our view is that if our clients succeed, we succeed 

too, so we will give you extensive support and 

professional advice every step of the way. 

Put simply, our key differentiator is customer 

service. Anyone with the necessary resources can 

construct and operate a data centre, but delivering 

world-class service is more challenging. Avoiding 

the hidden costs so common in the data hosting 

business, we encourage clients to interconnect at 

zero cost as we build a business ecosystem that 

delivers genuine synergy and facilitates rapid and 

sustainable growth.

In what may feel like a time of uncertainty 

with so much political and economical change 

throughout the world. The stability of the Isle of 

Man should create some comfort. Being home to 

the longest continuous government in the world 

the Isle of Man has a stable and diverse economy 

with over 30 years of economic growth.

Looking forward 

The Isle of Man government’s commitment to 

attracting online business is demonstrated by 

an ongoing restructuring of legal and taxation 

frameworks that has attracted world-class operators 

looking to relocate or establish operations in a 

variety of sectors.

What makes the Isle of Man such an attractive lo-

cation is its commitment to enterprise, innovation 

and growth. The Isle of Man government provides 

a business-friendly, tax-efficient structure with no 

Capital Gains Tax, Withholding Taxes or Wealth 

Taxes. This, and the availability of an enterprise  

development fund designed to assist with capital 

expenditure and first year setup expenses make  

the Island an attractive proposition for both start-

ups looking to find their feet and well-established 

businesses looking to relocate to gain access to  

new markets and jurisdictions.

To discover more about how we can make the 

difference for your organisation, putting total 

command of your data and applications at your 

fingertips, please call us today. We’re ready and 

waiting to develop a solution precisely tailored to 

your individual needs. 
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F O C U S ,  T H E  A L L  I N  O N E  A C C O U N T

C O M B I N E D  B A N K I N G  & 

I N V E S T M E N T  A C C O U N T

R E P O R T  F O R  A L L  Y O U R  A S S E T S

P O I N T  O F  C O N T A C T

A P P L I C A T I O N  F O R M

A C C O U N T  F O R  A L L  Y O U R 

C U R R E N C I E S

B A N K I N G  S O L U T I O N  F O R 

I N T E R N A T I O N A L  T R A V E L

U N I T E D  K I N G D O M     |     I S L E  O F  M A N     |     J E R S E Y     |     U N I T E D  A R A B  E M I R A T E S     |     S O U T H  A F R I C A

The value of investments and the income from them can fal l  as well as rise and you may not get back the original amount invested. Exchange rate changes may affect the value of 
investments. Nedbank Private Wealth is a registered trade name of Nedbank Private Wealth Limited. The parent of Nedbank Private Wealth Limited is Nedbank Group Limited, which is 
incorporated in South Africa and is regulated by the South African Reserve Bank. The ultimate parent of Nedbank Private Wealth Limited is Old Mutual plc, which is incorporated in England 
and Wales. The latest audited report and accounts, and details of the credit rating are available at www.nedbankprivatewealth.com. Nedbank Private Wealth Limited is l icensed by the 
Isle of Man Financial Services Authority and is a participant in the Isle of Man Depositors’ Compensation Scheme as set out in the Compensation of Depositors Regulations 2010. For ful l 
details, please see www.iomfsa.im. Registered office: St Mary’s Court 20 Hil l  Street Douglas Isle of Man. The Jersey branch is regulated by the Jersey Financial Services Commission and 
is a participant in the Jersey Banking Depositor Compensation Scheme. See www.gov.je/dcs for ful l  detai ls of the Scheme and banking groups covered. The London branch is authorised 
by the Prudential Regulation Authority and regulated by the Financial Conduct Authority and the Prudential Regulation Authority. Registration No: 313189. Your el igible deposits with 
Nedbank Private Wealth Limited, London branch, are protected up to a total of £75,000 by the Financial Services Compensation Scheme, the UK’s deposit guarantee scheme. Any deposits 
you hold above the £75,000 l imit are unlikely to be covered. Please ask for further information or visit www.fscs.org.uk. The UAE representative off ice in Dubai is l icensed by the Central 
Bank of UAE. Licence No: 13/191/2013. Representation in South Africa is through Nedbank Limited. Registered in South Africa with Registration No 1951/000009/06, an authorised 
financial services and registered credit provider (NCRCP16).

WINNER
Best International Private

Banking Service (Non-UK)

WINNER
Best International Wealth
Management Provider (UK)

The complete solution from the best international private banking service provider.  

To find out more, visit www.nedbankprivatewealth.com.



ISLE OF MAN.  

WHERE YOU CAN

FIND A WINNING 

BASE FOR YOUR 

E-GAMING

BUSINESS

Mark Robson, Head of e-Gaming 

Tel: + 44 (0)1624 682365 

Email: mark.robson@gov.im

www.whereyoucan.com/egaming

• Government support and commitment to the 

gaming sector

• Double Duty Relief for eligible EU States

• Home to industry leaders

• Unparalleled Player Protection

• Fast licensing process

• Low Duty based on Retained Profit and/or Net 

Gaming Yield

• Low cost operating base

• World-class resilient Data Comms infrastructure

• Experienced cluster of expert service providers

• An unbeatable combination of reputation, 

quality and experience

The Isle of Man is home to many of 

the world’s leading gaming brands and 

software developers, which is no surprise 

when you consider that the Island offers:


